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GOLD X2 MINING INC.

COMMUNICATION AND DISCLOSURE POLICY
1. PURPOSE
Factual, accurate, credible, and transparent communication plays a critical role in the reputation of a
company. Gold X2 Mining Inc. (the “Company”) believes that effective communication to internal and
external stakeholders is crucial to its operations.
This Communications and Disclosure Policy (the “Policy”) sets out the guidelines governing
communication between the Company and its internal and external stakeholders and ensures that
consistent standards and procedures apply to all corporate communications.

2. SCOPE

This Policy is applicable to all directors, officers, employees, independent vendors and contractors of the
Company and any other individuals authorized to speak on the Company's behalf.

3. DEFINITIONS
For purposes of this Policy, the following definitions apply:

- The Company — Gold X2 Mining Inc. and its subsidiaries

- Authorized Persons — are (i) President and Chief Executive Officer (“CEQ”); (ii) Chief
Operating Officer and Chief Financial Officer; and (iii) other individuals specifically approved by
the CEO from time to time for specific kinds of communications on behalf of the Company.
Authorized persons are also those whose communication with Staff members and external
stakeholders fall within their approved job description.

- Basic Company Information — is any information about the Company, including its business,
markets, products, services, finances, financing plans, operations, objectives, members and other
business relationships, personnel, and financial and operating results, etc.

- Confidential Company Information — is any Information related to its operations, that has not
been made publicly available by the Company, as well as information of third parties that the
Company is obligated to keep confidential.

- External Communication — is the dissemination of information to external stakeholders.

- External Stakeholders — refers to Regulators, Government, and other Authorities; the Company
Shareholders; Members; Suppliers; Investors; Partners, other Exchanges; Media; Service
Providers; the general public, etc.

- Internal Communication — is the dissemination of information to internal stakeholders.

- Internal Stakeholders — refers to Company Staff, Management and Board of Directors.
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4.

A.

- Press Media — are the Company’s media partners that focus on delivering news to the general

public or a target public. These include print media (newspapers, news magazines), broadcast
news (radio and television), and the Internet (online newspapers, news blogs, etc.).

POLICY

General communication guiding principles

To ensure effective communication with all stakeholders, the Company aims to embody the following
principles:

B.

Only Authorized Persons shall be permitted to have formal engagements with external stakeholders
via media engagements and press releases;

The Company communication will be clear, concise, accurate and consistent to build and maintain
stakeholders’ trust;

All information must be conveyed through the appropriate and approved communication channels;

The Company will reply in a timely manner to all stakeholders’ queries, ensuring that agreed
standards of service are met;

The Company will adopt a flexible communication approach, delivering messages in a variety of
ways that meet stakeholders’ needs and preferences;

The Company’s communication media is to be utilized to convey Company official messages
with the view to progress Company business;

No private communication of any kind may take place unless so authorized by the appropriate level
of Senior Management. This authorization will be in the form of a signature and stamp on the
document to be communicated/distributed/placed on notice board;

As a listed company, we comply with the disclosure obligations of the TSX Venture Exchange
(“TSXV?”), the NYSE American LLC (the “NYSE American”) and applicable requirements of

the U.S. Securities and Exchange Commission.

Internal communication Purpose

The Company’s internal communication, intended for all its internal stakeholders, has for purpose to
contribute to the achievement of its overall objectives. Aimed at strengthening the organizational culture
and feeling of commitment among the internal stakeholders, the internal communication shall provide
information to employees on the Company’s development, enhancing their knowledge of values, business
objectives and strategies.

Target groups

All employees, including senior executives and managers.

Principles

Internal communication shall be high quality, point to successful methods that canprovide inspiration and
examples of excellence in the organization while encouraging two-way dialogue at all levels and develop
possibilities for employees to give feedback and to be part of an open, inclusive communications climate.
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Responsibility and channels

The CEO is the primary person responsible for creating an open communication culture that conforms to
the Company’s core values and Code of Conduct.

In addition to daily contact between managers and employees, the main channels for distributing internal
information include:

Type of message to be | Target population Media to be utilized Level of originator
conveyed
General day to day Relevant parties e E-mail As required
communication to dependent on message | e Inter-office
progress normal work to progress the work memorandums
Official message of All employees or ¢ General communication | CEO, COO, CFO
general nature selected group of briefs and Functional Head
employees ¢ General notice board of Departments
¢ Inter-office
memorandums
Communication onthe | All employees or ¢ Policies and procedures | CEO, COO, CFO
governance of the selected group of and
Company employees Functional Head of
Departments
Message of a Health All employees o Safety flashes HSE
and Safety, ¢ Environmental flashes representative
environmental nature
C. External communication

The Company’s external communications have diverse target groups. Of these, the capital markets and the
media occupy a special position due to the laws, regulations and standards that apply because of the
Company being listed on the TSXV and on the NYSE American. It is of utmost importance that the
Company’s information, executives and employees comply with these laws, regulations, and standards.

a. Investor Relations Purpose

The main purpose is to keep the capital markets and investors continuously informed about the Company’s
activities, progresses and development in its projects. The information provided by the CEO of the
Company is intended to broaden knowledge of, and interest in the Company and thereby improve the
liquidity of transactions in the Company's stock. It also serves to reduce the risk associated with information
deficits and facilitate the raising of capital in the equity and debt markets.

Target groups

Included in the target group are: current and potential legal and physical shareholders and investors; current
and potential creditors; brokers; banks and investment banks; financial analysts; financial and market
journalists, the TSXV and the NYSE American.

Principles

External stakeholders should be informed of major business events relevant to the Company in a factual,
consistent, and timely manner. Accordingly, the Company shall not comment on rumors and speculation,

unless there are serious negative effects of not commenting. Efficient and accurate communication
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preserves the Company's reputation, builds stakeholder support, strengthens our brand, and creates
sustainable value.

The communication must be in line with all regulatory requirements in all areas of the industry and
followed; that includes the disclosure rules in the TSXV Listing Rules and the NYSE American Company
Guide.

b. Mediarelations Purpose

Since the media is one of the most important sources of information and has a major influence on
shareholders, employees, and the rest of the capital market, it is essential that the information provided to
the media represents the Company in a way that conveys an objective, relevant and accurate picture of the
Company.

Target groups

Journalists in the press, radio, television, and online media.

Principles

Communication with the media, both in formal and informal environments and in any form of platform is
strictly within the purview of authorized spokespersons.

The basic rule is that all important information must be released simultaneously and with equivalent content.

Channels

The Corporate website, annual report, interim reports, press releases, presentation materials, meetings
with analysts and the press, conference calls, and individual contacts with journalists.

c. General Meetings
The Company encourages shareholders participation and provides an avenue for shareholders to ask
questions and get answers at the meeting. At all annual general meetings and other meetings with

shareholders, the CEO is responsible for facilitating and encouraging their participation.

The Company will consider using live telecommunications to provide access to shareholders who cannot
attend in-person meetings.

D. Disclosure of Confidential Information
5. The Company is committed to providing timely, accurate, and complete disclosure of its
basic company information in an appropriate manner. The provisions of the Code of Conduct shall

apply in matters relating to confidential information. Therefore, only the CEO is authorized to
communicate non-public information to our stakeholders.
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CONTACT PERSON

If you have a question, concern, or suggestion about the Company's operations, whether you are an internal
or external partner, please use the following contact details:

Michael Henrichsen
E-mail: mhenrichsen@goldx2.com
Tel.: +1 604-653-6730
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